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-~ EXxcellence
Recognized

We have a lot in common,
a reputation for quality.

Tony Bodner, Executive Chef Theme Park Operations

“Food is an important part of the Disneyland experience. Every
year we serve over 24 million meals from our 27 food operations—
from fast food to white tablecloth. We depend on Hunt’s Ketchup.

“Flavor has to be there, and Hunt’s delivers. Good ketchup taste

4 —not too sweet. It has a desirably thick texture, and excellent )
' tomato color. Its attractive bottle is compatible with the ambience :

we must maintain even in our finest restaurants like the exclusive
L Club 33 and our most popular Blue Bayou. i

“In every way, the consistent quality of Hunt's Ketchup meets the
standard of excellence associated with Disneyland.”

For more information, call 1-800-633-0112 between 8 a.m. and 5:00 p.m. Pacific Standard Time. ;
Beatrice/ Hunt-Wesson Foodservice, Fullerton, CA 92633-3899 o
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